
Dominique M. C. Bouchet is Chair Professor of International 
Marketing at the Department of Marketing and Management, 
University of Southern Denmark in Odense Main Campus, where 
he was also the Director of Doctoral Programs in Social Sciences, 
including Business Sciences, from 1992 to 2006.  www.sdu.dk 

His main research fields are cultural differences and social 
change. Details can be found at: http://bouchet.dk 

Dominique was born in Paris, where he was educated in business 
economics (Master’s degree from ESSEC), development and  
international economics (Ph.D. from Sorbonne), sociology (DEA 
from Paris 7), town planning (Urbapont from ENPC) and Latin 

American Studies (from IHEAL). He worked as an associate professor in 
international economics and an associate professor in sociology and 
social psychology. He was also Professor at the Norwegian School of 
Management (BI). He teaches courses in 
cross-cultural competence, cross-cultural 
communication, cross-cultural marketing, 
social change, sociology,  sociology of 
culture, public management, consumer 
behavior, social psychology and cultural 
analysis in relation to marketing and 
management, social marketing, adverti-

sing, applied semiotics, ethics and philosophy. He has given doctoral 
level lectures and doctoral courses at the Kellogg School - Northwestern 
University, Arizona State University, University of California at Irvine, 
Stockholm University, Bilkent University in Turkey, Paris Dauphine, Paris Sorbonne, ESSEC, ENPC 
Europe & HEC in Paris, Université Pierre Mendès-France in Grenoble,  ESADE in Barcelona, EAISM & 
EDAMBA (European Business 
Research Associations organizing 
international doctoral courses). He 
has organized ten doctoral courses 
in Sociological Theory, Business 
Research, Consumption Research, 
Qualitative Methods, & Semiotics. 
He has also taught in Australia, 
Belgium, Brazil, Canada, China, 
Finland, Hungary, Ireland, Italy, Japan, Mexico, Norway, Poland, Portugal, Russia, Spain, and Ukraine. 

Dominique Bouchet is the author or coauthor 
of more than 40 books and 200 articles in ten 
languages. He is on the editorial board of 
several European and American journals. He 
has evaluated many a doctoral thesis & many 
applications for university positions around 
the world. Frequently featured in the media, 
columnist, he is also a keynote speaker and 

consultant to many European firms for top 
level management/marketing decisions, and 
an invited speaker by many companies and 
organizations worldwide. He has been a 
member of the Danish Research Council for 
Welfare Research, Ministry of Social 
Affairs, and a deputy member of the Danish 
Ministry of Justice Judge Nomination Council.  dom@sam.sdu.dk        University of Southern Denmark 

In	  2007	  Professor	  Bouchet	  was	  awarded	  the	  Danish	  
Researcher’s	  Prize	  for	  “Transcending	  Research”	  DM’s	  

Research	  prize.	  DM,	  Dank	  Magisterforening	  is	  the	  
Danish	  Union	  of	  Professors	  and	  Researchers	  within	  

the	  fields	  of	  Humanities,	  Sciences,	  &	  Social	  Sciences.	  	  

In	  the	  early	  1980s	  
Professor	  Bouchet	  
established	  an	  
interdisciplinary	  research	  
pannel	  (Kompleks)	  and	  
started	  two	  Scandinavian	  
Interdisciplinary	  Journals:	  
Paradigma	  and	  Paradoks.	  

Professor	  Bouchet	  has	  been	  invited	  to	  give	  lectures	  in	  university	  
departments	  researching	  in	  the	  fields	  of	  anthropology,	  art,	  archi-‐

tecture,	  communication,	  cultural	  studies,	  design,	  economics,	  
education,	  ethics,	  journalism,	  language,	  management,	  marketing,	  

media,	  philosophy,	  physics,	  political	  science,	  psychiatry,	  
psychology,	  semiotics,	  social-‐psychology,	  socio-‐anthropology,	  
sociology,	  technology,	  town	  planning,	  transportation,	  tourism.	  

In	  2005	  the	  French	  President	  made	  Professor	  Bouchet	  	  
a	  knight	  of	  the	  “Ordre	  National	  du	  Mérite”	  for	  “his	  
outstanding	  contribution	  to	  European	  cross	  cultural	  
understanding”.	  In	  1992	  Bouchet	  was	  made	  knight	  in	  
the	  “	  Ordre	  des	  Palmes	  Académiques”	  by	  the	  French	  
Minister	  of	  Education	  and	  Research.	  In	  2014	  he	  was	  
made	  Knight	  of	  Denmark	  	  by	  the	  Danish	  Queen.	  

In	  the	  late	  1980s	  
Professor	  Bouchet	  

established	  in	  Odense	  an	  
interdisciplinary	  

department	  of	  marketing	  
in	  Odense	  investigating	  
the	  relation	  between	  
markets	  and	  society.	  

Dominique is a multidisciplinary polyglot scholar known for 
his great transdiciplinary knowledge, his high productivy, his 
commitment to university & society, his ability to communicate 
about complex issues to a broad range of publics in five 
different languages & his outstanding intercultural competence.  


